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initial trickle, sometime around April last

year, gradually went on to become

something closer to a flood. Emails and
texts promoting skin and hair care products, that
were organic, customised and free of parabens as
well as sulphates, have been registering a sharp
rise In the post-pandemic world. These products
use ingredients which, besides being good for you,
are also good for the environment. The rise in
supply was powered by concern and desire among
users to safeguard ecology as an upshot to a
realisation of the consequences of ignoring nature.
On the demand side as well, one increasingly saw

social media influencers, friends and family
subscribing to a way of life that was more
sustainable and responsible.

The brands attest to the trend by the rise in
sales that has been witnessed. Megha Asher,
co-founder and coo of Juicy Chemistry — which
offers skin, hair, body and personal care
accessories as well as aromatherapy essential and
carrier oils — says, “The brand began in August
2014. Last year, when the pandemic struck,
demand dipped in the first quarter. Our supply
chain also took a hit. However, from May onwards
things began to look up and we experienced a 150
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sourcing ingredients to formulating the final
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42 subcategories to focus on different skin
concerns to make 1t easy for customers to choose
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TARA KUNDU, marketing head, The Body Shop

awareness around natural and clean products has
definitely grown. “People understand how
conscious living is a way for a longer and healthier
life. They turned towards natural home remedies
for preventing the virus and building strong
immunity. They understand well how outer health
is the reflection of what is inside. So Covid has
surely taught a lesson for the need to be stronger
from within. The beauty market has seen
considerable growth post-pandemic outbreak,”

Arshhya Chhabra co-founder and creative
director, Alive & Well, feels that the switch is taking
place because people realise the harmful effects on
the planet as well as on the skin. “People are more

aware and conscious today than ever before. They

want to eat, use and wear products that are
premium without harming the environment, which
15 the way to go after all this planet is what we leave

behind for our future generations. So, every small

act of consciousness goes a long way,” says Chhabra

who has on offer a range of cold-pressed oils,

serums including Vitamin C and retinol, a gold

enriched oil that moisturises skin and provides a
base for makeup application besides cleansers,
moisturisers and facial tools including rollers and

Gua sha stones.

The use of natural products makes sense on a

lot of counts. Parkar elaborates, “Manufacturing

natural products reduces the waste which ends up

in the ocean 1n a very large quantity. It also lessens
the release of harmful chemicals into the canals
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